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RAYA CX built Ray the chatbot to help with the frequent simple
inquiries made by website visitors and to generate leads. When
mapping the chatbot user journey, we created 3 scenarios based on

these keyword inquiries:

« Clients asking for services/solutions
« Job seekers
« Information about RAYA CX

These keywords were chosen based on the analysis of users’ search queries for RAYA CX
or our services/solutions that come through the company email, IVR, and search engines.
Making the chatbot navigation and decision tree different than our website's navigation.
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« 40% of the conversations answered by RAY
were business-related inquiries.

« 32% of the conversations answered by RAY
were generated by job seekers.

« 6% of the conversations received by RAY were
irrelevant to the business either related to
other Raya business lines (sister companies)
or service providers (advertising or spam)

» 22% of the conversations asked to know BUSINESS
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THE RESULTS
29% increase in the contribution 94% of users who took the survey 25% of users who started the
of leads by the chatbot. found the chatbot helpful. conversation with RAY subscribed
to RAYA CX newsletter.
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